ReaderTT.config = {"pagecount":21,"title":"PRESENTATION TITLE TO GO HERE TITLE CAN RUN OVER TWO LINES","author":"agun0513","subject":"PowerPoint Print/Onscreen template","keywords":"","creator":"Acrobat PDFMaker 10.1 for PowerPoint","producer":"Adobe PDF Library 10.0","creationdate":"D:20130128124935Z","moddate":"D:20130128124943Z","trapped":"","fileName":"document.pdf","bounds":[[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825],[1191,825]],"bookmarks":[{"title":"2012 ANALYST AND INVESTOR SURVEY:  ","page":1,"zoom":"Fit"},{"title":"Executive summary","page":2,"zoom":"Fit"},{"title":"Executive summary","page":3,"zoom":"Fit"},{"title":"SOURCES OF INFORMATION ","page":4,"zoom":"Fit"},{"title":"Information sources","page":5,"zoom":"Fit"},{"title":"Information from companies","page":6,"zoom":"Fit"},{"title":"Changing importance of information sources","page":7,"zoom":"Fit"},{"title":"Fractured digital sources","page":8,"zoom":"Fit"},{"title":"IMPACT OF DIGITAL & social MEDIA ","page":9,"zoom":"Fit"},{"title":"MOST INVESTORS SEE THE ROLE OF DIGITAL INCREASING","page":10,"zoom":"Fit"},{"title":"A NEW TWO-WAY DIALOGUE EMERGING","page":11,"zoom":"Fit"},{"title":"Digital media DRIVING investment decisions","page":12,"zoom":"Fit"},{"title":"Digital media DRIVING investment decisions","page":13,"zoom":"Fit"},{"title":"Appendix: APPROACH AND PARTICIPANTS\u2019 PROFILEs","page":14,"zoom":"Fit"},{"title":"Survey Methodology OVERVIEW","page":15,"zoom":"Fit"},{"title":"Job role and type of investments","page":16,"zoom":"Fit"},{"title":"Industry sector","page":17,"zoom":"Fit"},{"title":"Value of assets","page":18,"zoom":"Fit"},{"title":"Region","page":19,"zoom":"Fit"},{"title":"age","page":20,"zoom":"Fit"},{"title":"Slide Number 21","page":21,"zoom":"Fit"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
