ReaderTT.config = {"pagecount":23,"title":"Atomic  Dog Publishing, Inc.","author":"Atomic Dog Publishing","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220507000130Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Chapter 11: \u201cBasic Concepts in Product Planning\u201d","page":1,"zoom":"XYZ 0 825 0"},{"title":"Chapter Objectives","page":2,"zoom":"XYZ 0 825 0"},{"title":"Product Planning: Devising and Managing Products That Satisfy","page":3,"zoom":"XYZ 0 825 0"},{"title":"A Tangible Product","page":4,"zoom":"XYZ 0 825 0"},{"title":"An Augmented Product","page":5,"zoom":"XYZ 0 825 0"},{"title":"Generic Products: A Customer Perspective","page":6,"zoom":"XYZ 0 825 0"},{"title":"Applying the Generic Product Concept","page":7,"zoom":"XYZ 0 825 0"},{"title":"Types of Consumer Products","page":8,"zoom":"XYZ 0 825 0"},{"title":"Types of Industrial Products","page":9,"zoom":"XYZ 0 825 0"},{"title":"Variety and Assortment of Products","page":10,"zoom":"XYZ 0 825 0"},{"title":"Product Mix Alternatives","page":11,"zoom":"XYZ 0 825 0"},{"title":"Product Management Organizational Structures","page":12,"zoom":"XYZ 0 825 0"},{"title":"The Role of Product Positioning","page":13,"zoom":"XYZ 0 825 0"},{"title":"\u201cIdeal\u201d Product Positions of Ice Cream","page":14,"zoom":"XYZ 0 825 0"},{"title":"Product Positioning of Ice Cream","page":15,"zoom":"XYZ 0 825 0"},{"title":"Branding Terms","page":16,"zoom":"XYZ 0 825 0"},{"title":"Branding Decisions","page":17,"zoom":"XYZ 0 825 0"},{"title":"Mixed-Brand Strategy","page":18,"zoom":"XYZ 0 825 0"},{"title":"Battle of the Brands","page":19,"zoom":"XYZ 0 825 0"},{"title":"The Consumer\u2019s Brand Decision Process","page":20,"zoom":"XYZ 0 825 0"},{"title":"Packaging Functions","page":21,"zoom":"XYZ 0 825 0"},{"title":"The Universal Product Code","page":22,"zoom":"XYZ 0 825 0"},{"title":"Chapter Summary","page":23,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
